volved,” she says. “I'm an adventurer, but
I'm a do-gooder, too.” Still, Hochstein ad-
mits her age was an obstacle; during her
home stay, she learned that Tanzanians are

Donations
Of Time

Charities are finding that
nothing raises awareness—
and money—like field trips.
BY SANA BUTLER

“hen philanthropist Jeffrey Brewer
ard the founder of ApproTEC speak
in San Francisco recently, he was in-
trigned by the nonprofit's high-tech efforts to
fight poverty and create jobs in Africa. But he
wanted to learn more before shelling out money,
so he scheduled a meeting with the founder. “I
wasn't sure it was as good as it sounded,” says
Brewer, who lives in New York. Six months later,
he hoarded a plane for Kenya—at ApproTEC's
hehest—to check out their programs in person.
“It turned out to be better.”

Forget slide shows or annual reports.
Charitable organizations are finding that field vis -
its are far more effective marketing tools for
deep-pocket donors looking for new experiences.
The invitation-only travel programs allow donors,
wha typically don’t mind paying their own way, to
see firsthand what their money can accomplish.
Such field trips—whether to AIDS orphanages in
China, famine-relief programs in Sudan or earth-
quake- proof building sites in Indonesia—almost
always result in increased awareness and higger
checks. Some donors become more active in the
aid organization—Brewer now chairs ApproTEC's
board—aor throw fund - raising parties. “Lifetime
passionate supporters means first they fall in love
with the people and places that they meet,” says
Sherry Villanueva, who started organizing trips
two years ago as a board member of Direct Relief
International, which supplies medical and finan-
cial aid o locally run health programs. “We're not
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sitting around on a fancy deck somewhere with
waiters in white gloves.”

Indeed, donor trips tend to mix fun with the
fund-raising. Miracle Corners of the World, which
provides small-business training and housing for
young adults in Tanzania, will host its first donor
trip in August, with a safari in addition to the rib-
bon-cuftting ceremony at its new housing project.
Last month, the London-based International
Childcare Trust cycled 300 kilometers in southern
India to raise money for children orphaned by the
tsunami. The Philanthropy Workshop, a program
cosponsored by the Rockefeller Foundation that
acts as a boot camp for new donors, recently sent
14 participants to Uganda for a week to look at in-
novative school reform for girls and sustainable
farming—as well as some gorillas in the bush.

While some critics argue that charities should
focus on honing their mission statements in-
stead of organizing adventure frips, others say

LIEF

only a field visit can change a donor’s view

of the world. “I had a lot of ideas of how to fix
Africa before | went over—and all of them were
wrang,” says Brewer. "I felt very humbled.”
Roderic Mast, the founder of Conservation In-
ternational’s donor travel program, Cl-Sojourns,
which enables top supporters to investigate en-
dangered ecosystems around the globe, says he
owes the rise in million-dollar- plus confribu-
tions to the growing popularity of his nature
trips, up from three in 2000 to 13 this year.

On one recent trip, Mast recalls how he left a donor
and his wife on a beach in Michoacan, Mexico,

at night to watch a nesting sea turtle. At breakfast
the next morning, they marveled over how the
mother gently covered her eggs and then spread
sand over a wide area to obscure their location.
“The experience was so moving, he cried,” says
Mast, a marine biologist, of the donor, “No amount
of direct mail is ever going to achieve that.”
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Property cyclists gear up for 330km cross-Indiaride

Three intrepid adventurers
from London-based property
investment company Lerterstone
are getting on their bikes to take
part in the Cycle India challenge
in March.

Organised by the
International Childcare Trust,
the 330km ride will take Simon
Hill, Nick Dare and Julian
Edwards across the subcontinent

from the coastal town of Kochi
in Kerala to the hillstation of
Kodaikanal in Tamil Nadu ro
raise support for the long-term
rehabilitation of children, their
families and communiries in Sri
Lanka in the aftermarh of che
tsunami.

One of the many objectives
of this year’s event is to provide
food, shelter, access to educarion
and emotional support to
children and their communities
in the fishing village of
Arugambe in the Ampara
District near Barsicaloa on the
north-east shore of the island,
one of the areas worst affecred by
the tsunami.

Simon Hill, managing
director of Letterstone,

rrustee of ICT and one of the
participants of last year’s ride,
said: “The immediate aid relief
is fantastic. But the long-term
redevelopment efforts will not
be in place quicldy enough to
help thousands of orphaned
children. This is where ICT can
make a real difference.

“We have personally paid all
the costs of this challenge and
s0 every pound raised will go
directly 10 ICT.”

To find out more about the
event, call 0845 3300 533, of
e-mail cycleindia@ic-uk.org
or look up www.ict-uk.org/
cycleindia_home.html.

To make a donarion, please
g0 10 www.justgiving.com/
simenhill.




